1. Identity theft

2. Business intelligence

3. Ethics

4. Competitive advantage

5. Loyalty program

6. Overall cost leadership

7.Web 2.0

8. Sell-Source-Ship

9. RGT framework

10. Reverse auction

11. ERP

12. Data mart

13. Foreign key

14. Satisficing

15. Mass customization

16. Data-mining agent



17. Mashup
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